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FROM THE PRESIDENTS DESK 
 

 

LEST WE FORGET! 
The ANZAC Day dawn service at the Lae War Cemetery today was absolutely perfect. Ar-
ranged by the Officer Commanding the Australian Defense Staff at Igam Barracks, the service 
was attended by a good crowd of participants and onlookers. Igam Commanding Officer Pe-
ter Aimos made all his troops and facilities available and even though he was unable to at-
tend he was represented by Col Mark Keru and Major John Giregire. With the Master of cer-
emonies ADS Major David Siggers directing the proceedings, everything went like clockwork. 
 
A special guest this year was Ray Clements a veteran from the 2/2nd Australian Infantry Battal-
ion in World War II who was a witness to the Japanese surrender at Wewak in 1945. Even 
though he was wheel chair bound, he laid a reef in memory of his lost comrades from the 
War.  
 
Over the years in Lae we have seen these services in the pouring rain but this morning the 
weather was picture-perfect. 
 
The organisers wish to thank the support from the Lae business community in particular An-
dersons Foodland, Rabtrad, South Pacific Brewery, Coca Cola, Remington and the Lae Yacht 
Club for the support they provided to make the event even better. 

 
DONATIONS TO DEVESTATED SOLOMON ISLANDS! 

 

Last week we appealed for donations for the Solomon’s Islands people who were affected by Cy-

clone Ita and the devastation caused by subsequent flooding. 

 

We are happy to report that Nestle have donated a container of Maggi Noodles, which will be 

shipped at concessional rates by New Pacific Line arranged by Express Freight Management. 

 

LAE ROADS 
On Wednesday we circulated the Shorncliffe’s Traffic Management Plan (TMP) for road works 
on Mangola Street. We have received countless responses from concerned members, over a 
whole range of queries and requests. 
 
I have passed all of these concerns on to the Engineers from Department of Works as well as 
the contractors Project Manager. I am assured that all the concerns will be considered when 
the work proceeds on this road. The contractor also assured me that they will stick to the 
timetable as much as possible, depending of course on time lost due to rain. 
 
 

 
 

BREAKING NEWS 

At 3 PM Today a 
fight has broken out 
outside Bugandi 
High School and 
traffic is being dis-
rupted on the 
Highway.  Please 
avoid this area until 
the Police restore 
order. 
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Lae Roads (Cont) 
 

 

 

The completion of the Esplanade will free up a lot of the congestion caused by the 
Mangola Street roadwork. 
 
As notified previously the case of the block of land in the middle of the road from the 
Huon/Markham Road junction to the Lae Stadium, was resolved when the court ruled 
in favour of the Road Contractor, which means that the road is currently closed, to 
allow this section to be concreted.  
 
The travelling public is happy to put up with this road being blocked whilst the road-
work is proceeding, as this small section had become so bad that it was a danger to 
all vehicles trying to negotiate it. 
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Objectives 

of the LCCI 

 To promote the business 

interests of the private sec-

tor;  

 To further the economic 

development in Lae;   

 To ensure the provision of 

services and utilities essential 

to such development; 

 To provide a representative 

body for business people, 

which government can 

consult;   

 To promote support or 

oppose legislation; or take 

any other measures to im-

prove the business commu-

nity; 

 To provide a forum for 

discussion of private sector 

goals; 

 To pool the strengths of 

business people so that 

together, they can accom-

plish tasks that each one 

alone cannot achieve; 

 To promote the economic 

viability of the area, so those 

current businesses will grow 

and new ones will be devel-

oped locally; 

 To provide business with a 

common voice. 

The adjacent 
photograph 
was taken by 
Angus King. It 
shows a view 
from the In-
dustrial Zone 
looking in a 
northerly di-
rection, with 
a clear picture 
of the Espla-
nade which is 
nearing com-
pletion as one 
of the road 
contracts by 
Dekenai Con-
struction. 



Business Advantage 
article of the week! 
 

courtesy of 
www.businessadvantage
png.com 
 
More stories are 
available on the Busi-
ness Advantage Web-
site. 
 

Business Advantage 
 

 

 
The latest- Made in PNG 
Magazine IS NOW 
AVAILABLE from the 
LCCI. Please arrange to 
collect this must read 
document. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
Economic update: maintaining momentum in Papua New 

Guinea 

22 Apr 2014 by Andrew Wilkins 1 Comment  

Papua New Guinea’s economy finds itself in a hiatus, ahead of what will be a water-

shed moment its economic history—delivery of its first gas exports. In his annual ap-

praisal of business conditions in the Pacific nation, Andrew Wilkins talks exclusively 

to some of PNG’s top executives. 

 
Port Moresby’s Ela Beach is the site of several residential and hotel developments, including the expansion of the 

Ela Beach Hotel and the Windward Apartments. Credit: Kramer Ausenco 

Over the past decade, Papua New Guinea has achieved, and continues to achieve, economic growth that 

would be the envy of most countries. However, its economy enters 2014 in a hiatus, with the construc-

tion of the massive US$19 billion ExxonMobil-led PNG LNG gas project now in its final stages. 

The revenues from this project, which has been the major driver of economic growth over the past four 

years, will transform the country, delivering an expected 21.2% leap in gross domestic product in 2015 

alone. 

Until then, however, business is having to live with reduced economy activity. 

Outstanding growth 

‘Growth has been astounding in the last five years,’ affirms Garry Tunstall, Chief Executive Officer of 

Papua New Guinea’s largest superannuation fund, Nambawan Super. ‘That has really been about the 

PNG LNG project largely, and the infrastructure that’s required to support it, as well as other investors 

then seeing the opportunity to develop and build commercial and residential property. 

http://www.businessadvantagepng.com/
http://www.businessadvantagepng.com/
http://www.businessadvantagepng.com/author/business-advantage/
http://www.businessadvantagepng.com/author/businessadpng/
http://www.businessadvantagepng.com/economic-update-maintaining-momentum-papua-new-guinea/#comments
http://issuu.com/businessadvantage/docs/madeinpng_2014_lr


The PNG Games 
will be held in 
Lae in 2014 
 
 
 

 
 
The Host Organising Commit-

tee (HOC) humbly invites you 

to be part of Papua New Guin-

ea’s very own game, the PNG 

GAMES 2014. 

 

 The success of the 6th PNG 

Games in Lae from 16- 29th 

November 2014 will very 

much depend on how we the 

stakeholders and the com-

munity in Lae and Morobe 

Province interact and coop-

erate. 

 Your partnership in associa-

tion with the Host Organiz-

ing Committee is vital and 

needed to successfully 

stage the 2014 PNG Games. 

 Your contribution, effort 

and commitment will not go 

astray. 

 You are part of Lae: Let’s 

make it happen for Lae and 

Morobe Province. 

OFFICIAL  

ADDRESS AND 

CONTACT 
 

Chairman, Host Organis-

ing Committee,  

PNG Games 2014,  

C/- P O Box 1991, LAE 

411 

Morobe Province. 

 

Telephones:

4791200/1/2; 4791220 

Facsimile:4791550 

Website: 

www.pnggames.org.pg 
 

Location:Ground Floor, 

PNG Sports Foundation 

– Momase Region 

Sir Ignatius Kilage In-

door Stadium 

 

 
 
 

 

 

BUSINESS ADVANTAGE ARTICLE (Cont) 

‘I think the country still will grow, but we have seen an easing of support for residential housing prices 

and rentals. We’ve seen commercial rents starting to ease off a bit too.’ 

Papua New Guinea in brief 

  
Inflation:  7.5% (2014 projected, source: Asian Development Bank) 
Major industrial  sectors:  mining, crude oil petroleum refining, palm oil, coffee, plywood and wood chip produc-
tion, construction, fisheries, tourism, manufacturing 
Exports:  oil, gold, copper ore, logs, palm oil, coffee, cocoa, copra, seafood 
Major export markets:  Australia, Japan, Philippines, China 
Imports:  machinery and transport equipment, manufactured goods, food, fuels, chemicals 
Major import markets:  Australia, Singapore, China 
World Bank Ease of Doing Business Ranking 2014: 113 out of 189 economies 

‘Everyone has been benefitting from super-normal profits over the last three-to-four years. It does revert 

to a norm, but that norm is still higher than many other countries in the region,’ says Robin Fleming, 

Chief Executive Officer of PNG’s largest bank, BSP. 

Wayne Dorgan, Managing Director of PNG’s largest insurer, Pacific MMI Insurance, agrees: 

‘There’s been a contraction, but we’re still well ahead of where we were … nevertheless, our budgets 

for the next 12 to 36 months will be conservative.’ 

As well as a downturn in construction activity, lower yields and prices for soft commodities such as 

coffee, cocoa and palm oil have affected PNG’s dominant rural economy, reducing retail revenues by 

20% or more in some instances. 

While some of the impact of lower commodity prices was ameliorated in the second half of 2013 by a 

rapid depreciation of the kina that in turn has put pressure on PNG’s manufacturers, who have found 

themselves paying more for imported inputs. 

Following Prime Minister Peter O’Neill’s 2013 ‘year of implementation’, 2014—to repeat a phrase used 

by David Purcell, former Chief Executive Officer at Ela Motors—will be a ‘year of consolidation’. 

Government stimulus 

Buoyed by its great LNG expectations, the PNG Government has stepped in to keep the economy tick-

ing over. 

In November 2013, PNG’s then-Treasurer Don Polye announced the country’s largest-ever budget of 

K15.1 billion (US$5.93 billion). At the same time, he announced a second successive budget deficit. 

Population:  7.167 million (2012, source: World Bank)  
Capital:  Port Moresby 
Surface area:  463,000 sq km 
People:  Melanesian, Papuan, Negrito, Micronesian, 
Polynesian 
Time zone:  GMT +10 hrs 
Business language:  English 
Political status:  parliamentary democracy 
GDP:  US$15.65 billion (2012) 
GDP growth:  6% (2014 projected, source: Asian De-
velopment Bank) 
Currency:  PNG kina 



Free Company 
Profile 
 

You can profile 
your company or 
a product! 
 

To find out how 
Contact us at  
472 2340.  

 
 
 

 
 

AIRWAYS HOTEL  

OFFER DEALS ON 
ROOMS TO LCCI 
MEMBERS 
 
Contact the LCCI for 
details! 
 
 
 
 
 

 
 

 
 
 
 
 
 
 

Don’t Forget about 
the special offer from 
the Shangri La Hotel 
in Cairns to LCCI 
Members. 
 
If you need more de-
tails contact us on 472 
2340. 
 
 
 
 
 
 
 
 
 
 

 
 

BUSINESS ADVANTAGE ARTICLE (Cont) 
 

 

 ‘It maintains the momentum of the 2013 budget, focusing on infrastructure, health, law and order, edu-

cation and the districts [sub-provincial areas],’ notes Paul Barker, Executive Director of industry think-

tank, the Institute of National Affairs. 

Neither is the deficit considered foolhardy in business circles. 

‘It’s a reasonable, normal thing to do,’ observes Richard Borysiewicz, Group General Manager of BSP 

Capital, the stockbroking and funds management arm of Bank of South Pacific. 

‘The total size of the deficit is K2.3 billion (US$1.02 billion), which is about 5.9% of GDP,’ notes Aa-

ron Batten, the Asian Development Bank’s Country Economist for PNG. ‘I think they’ve done quite a 

commendable job to keep spending at that level, which is generally sustainable by PNG standards.’ 

The holy grail of infrastructure 

Infrastructure is seen as central to the country’s future development and finally there appears to be at 

least some money to pay for it. Around K2.7 billion (US$1.06 billion) has been budgeted for infrastruc-

ture in 2014, and plans have been announced to create an Infrastructure Development Authority to over-

see its development. 

With Business Advantage International’s annual PNG 100 CEO Survey indicating that under-

performing state-owned utilities are the number one challenge facing PNG’s largest businesses, reform 

in this area is clearly well overdue and welcome. 

Of course, public money alone can’t be expected to finance all of the country’s infrastructure needs, and 

PNG’s institutional investors say they would relish the opportunity to invest further in the infrastructure 

sector. 

‘We’d like to see appropriate investment opportunities in infrastructure,’ says Andrew McGrath, Gen-

eral Manager Finance & Investments at superannuation fund, Nasfund. ‘But they’d have to be opportu-

nities that stack up.’ 

Notwithstanding a slump in sales in 2013, there has been considerable investment in PNG’s retail sector 

over the past few years, as retailers have rushed to meet the needs of PNG’s rising middle 

class.[/caption] 

To effectively involve the private sector will take time, however, as Troy Stubbings, Managing Partner 

at KPMG in Port Moresby, explains: 

 

 

An Australian Federal Policeman patrols 

downtown Port Moresby. Under an agree-

ment with the PNG Government, Australia 

is supplying up to 50 police officers to 

PNG to help tackle the country’s law and 

order problems. 

 

http://www.businessadvantagepng.com/2014-png-100-ceo-survey/


 
 

CONTACTS TO 
PNG FIRE SERVICES 
LAE FIRE STATION 
 
 
Phone numbers. 
4720252 - Acting Com-
mander Alphonse Amia  
 

Emergency Numbers are 
still the ones in the di-
rectory which are:  
 

472 4818 or 4724333  
or Digicel subscribers 
(cell phones) can call 
on toll free number 110. 
 

Telikom PNG have kindly 
donated two wireless 
telephones that can be 
reached should the 
emergency numbers be 
out of order –  
 

77526952 & 77526953 
 

 
 

24 HOURS PNG  
POWER NUMBERS 

1. 4726865 
2. 70306211 & 
3. 70306212 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 

BUSINESS ADVANTAGE ARTICLE (Cont) 
 

‘The Government is working to put the building blocks in place but there are key requirements in regard 

to long term regulatory certainty and the capacity to exercise control which need to be in place to enable 

the private sector to take risk and participate beyond being a supplier or contractor or lender relying on 

the State’s credit—the whole architecture needs to be worked out. Infrastructure is a complex asset 

class.’ 

Stubbings believes investment will flow once the right certainty and control fundamentals are in place, 

and sees PNG’s state-owned enterprises as attractive opportunities for private sector involvement. 

In early 2014, the government flagged the partial privatisation of national airline Air Niugini to help 

finance an upgrade of its fleet. Meanwhile, state electricity company PNG Power is actively partnering 

with private sector power suppliers to augment its own energy output. The Government has also re-

capitalised mobile telecommunications company Bemobile. 

The improvement in the way state enterprises are being run, under more experienced and qualified 

boards, has been noticed. 

‘State-owned enterprises are actually getting cleaned up,’ observes Pacific MMI’s Wayne Dorgan. 

‘These businesses will start operating as businesses.’ 

Some unease about reforms 

The political stability that followed the election of the broadly pro-business O’Neill Government in Au-

gust 2012 was generally welcomed. 

While the Government has taken steps through legislation to ensure that political stability is maintained, 

it has also initiated a number of reviews of important existing legislation—notably, PNG’s long-

standing Mining Act and the taxation system. 

While such reviews inevitably engender at least some feelings of uncertainty (business is also steeling 

itself for the results of a review of PNG’s minimum wage), the reviews are taking place against a back-

ground of government dealings with investors, which have created what one senior mining industry 

source has called ‘a feeling of unease’. 

The forced acquisition in 2013 of PNG’s largest mine, Ok Tedi, from its majority owner without com-

pensation raised eyebrows at home and abroad, while the failure of the Government—even after arbitra-

tion—to keep to its agreement with Nautilus Minerals over its Solwara I undersea mining project puz-

zled many. 

Meanwhile, the Minister for Trade, Commerce and Industry’s personal intervention to amend the Take-

over Code and thus prevent Kulim Malaysia from acquiring a majority stake in New Britain Palm Oil 

Limited also came as a surprise. 

With the government also flagging the introduction of a list of business activities reserved solely for 

Papua New Guineans, and a foreign investment review board, there are some concerns about its attitude 

towards overseas investment. 

 

http://www.businessadvantagepng.com/morauta-accuses-government-of-stealing-ok-tedi-mining-ltd/
http://www.businessadvantagepng.com/nautilus-minerals-still-keen-solwara-project/
http://www.businessadvantagepng.com/kulim-offer-for-nbpol-not-in-the-national-interest-says-securities-commission/


 
 

 
 
 
This magazine is 
now available for 
collection at the 
LCCI Office. 
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BUSINESS ADVANTAGE ARTICLE (Cont) 
 

Indigenous participation 

Underlying much of the government rhetoric in this area is the laudable desire to see greater Papua New 

Guinean participation in the domestic economy. 

While landowner companies have emerged as a successful new class of indigenous business, only a vi-

brant SME sector will provide adequate employment for PNG’s fast-growing population. Indeed, the 

country’s national long-term blueprint—Vision 2050—aspires to have 70% of business in local hands 

by the middle of this century. As President of PNG’s Indigenous Business Council, Sir Nagora Bogan, 

observes, this might require the creation of 500,000 small businesses. 

Andrew Wilkins is Publishing Director at Business Advantage International. This article was first pub-

lished in the 2014 edition of Business Advantage Papua New Guinea, published this month. 

  
 

 

 
 

PRESS RELEASE 
Wednesday 23 April, 2014 

EMERGENCY OUTAGE ON RAMU SYSTEM 
PNG Power will carry out a temporary emergency power outage on the Ramu System on Saturday 26th 
and Sunday 27th April 2014. 
This is to allow linesmen to do maintenance work at the Ramu 1 switch yard and Singsing creek area to 
isolate section of line and transmission line tower at Kassam Pass that was hit by a truck carting con-
tainer two weeks ago.  
The outage will be daily between from 8am – 6pm which will affect power supplies to Ramu Sugar, 
Kainantu Gold, Walium station, Madang town, Lae, Nadzab, Mutzing station and Leron Ridge. 
Load shedding in Lae and Madang will be carried out if there is any unexpected shortfall in the genera-
tion capacity. Customers are advised to check the daily newspapers for load shedding schedules for 26th 
& 27th April 2014.  
Electricity customers with standby generators are asked to use them during this emergency outage.  
PNG Power sincerely apologises for any inconvenience caused.  
 

Approved for Release 
 
Chris Bais 
Acting Chief Executive Officer 
PNG Power Ltd 

 

National Office, Corner of Wards Road 
& Gordia Street, Hohola 
PO Box 1105 
Boroko, NCD 
Papua New Guinea 

http://www.businessadvantagepng.com/interview-papua-new-guineans-need-to-become-active-participants-in-the-economy-says-sir-nagora-bogan/
http://www.businessadvantagepng.com/annual/


 
 
The new April/May 
edition of the PNG 
Report magazines 
have just arrived at 
the Lae Chamber of-
fice. You are invited to 
collect your free copy. 
 
 
 
ELECTRICITY LOAD 
SHEDDING THIS WEEK-
ENDIN LAE AND 
MADANG 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 

 

 
 



 
 
 
 
 
 
 
 
 
 
Is this the op-
portunity you 
have been 
waiting for? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Six slots for Pacific F&B exporters at top Paris show 

Expressions of interest from Pacific Island food and beverage exporters to participate in the 
Salon International de l ’Alimentation (SIAL) Paris 2014 are now being invited. Exhibition 
space at this global trade show will be made available for 6 Pacific Island exporters to show-
case their products. This year’s event is being held 19-23 October. 

SIAL Paris is a two-yearly food exhibition, held in alternation with the Allgemeine Nahrungs – 
und Genussmittel-Ausstellung (Anuga – Cologne, Germany). In combination, these two 
events constitute the world’s largest and most important commercial food and drink trade 
show platform. 

These events are so widely attended and representative that they complement each other and 
European food and beverage businesses need only attend one trade show a year to source or 
reach the vast majority of the relevant trade contacts in Europe (and beyond). 

With over 6500 exhibitors, SIAL Paris attracts over 150,000 food and drink professionals over 
the four exhibition days. Only trade visitors are permitted and participation offers Pacific Is-
land exporters direct access to the decision makers in the import & distribution; retail; and 
foodservice and hospitality sectors. Data capture indicates that 83 per cent of visitors play a 
role in purchasing decisions and 30 per cent are prepared to order on the spot. 

Facilitating the participation of Pacific Island exporters in the food and beverage sector is an 
initiative of the Geneva office of Pacific Islands Trade & Invest (PT&I) and made possible 
with financial support from the European Union funded PITAP (Pacific Integration Technical 
Assistance Project). 

Robyn Ekstrom, Trade Promotion Adviser – EU / UK said, “I am looking forward to working 
with our exporters on the PT&I Pacific Booth, particularly as this is the “inaugural” event. I’m 
confident that the opportunity to present and promote Pacific Islands businesses and products 
directly to the decision makers and buyers in Europe will lead not only increased export sales 
but also boost the profile of Pacific Island business across Europe.” 

Applications close on May 2, 2014.  Copy link below to download application form 

http://www.pacifictradeinvest.com/wp/?p=5935 

For further information, please contact Robyn Ekstrom Trade Promotions Advisor 

Delegation of the Pacific Islands Forum to the WTO robyn.ekstrom@pifs-geneva.ch  Tel: (+41 

22) 730 1732 Fax: (+41 22) 730 1733 

 

 

http://www.pacifictradeinvest.com/wp/?p=5935
mailto:robyn.ekstrom@pifs-geneva.ch


 
 
 
 
 
 
 
 
 
 
 
ICC NEWS 
ALERT 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

 

NEWS ALERT 
 

The International Chamber of Commerce (ICC) presented the ICC Framework for Responsible Market-
ing Communications of Alcohol to self-regulatory organizations (SROs) at the annual meeting of the 
International Council on Advertising Self-Regulation (ICAS) in Amsterdam this month. 
 

ICAS is a body facilitated by the European Advertising Standards Alliance (EASA) to provide a forum for 
information exchange, best practice discussions and communication among nine advertising SROs be-
yond the 27 in EASA’s European membership. This year’s meeting was hosted by the Dutch SRO Sticht-
ing Reclame Code. 
The presentation by ICC Senior Policy Executive for the Commission on Marketing and Advertising, 
Elizabeth Thomas-Raynaud, together with Brett Bivans, Senior Vice President of the International Cen-
ter of Alcohol Policies, sought to provide SROs with a better understanding of how the Framework can 
be implemented on a local level. 
The talk outlined the impetus for the development of the framework, and explained what the Frame-
work covers with relevant examples on how it could be used to update or develop local rules for re-
sponsible alcohol marketing. 
“The framework helps interpret and apply the principles to offer more specific guidance on issues such 
as health and safety, social responsibility and truthfulness in the context of alcohol marketing commu-
nications,” said Ms Thomas-Raynaud. “We consider SRO needs and input closely in developing these 
tools. We trust this framework will help strengthen local codes and in turn the effectiveness of regula-
tion in this area.” 
The Framework was welcomed as a positive development by the SROs represented, including El Salva-
dor, Australia, Canada, Mexico, and Colombia as well as those from Europe. Several participants ad-
vised ICC of their intention to use the framework to update or develop their codes. 
Mr Bivans added: “We are confident that this framework will bolster existing self-regulatory efforts to 
help industry meet the global commitments of the major alcohol beverage companies. Effective im-
plementation by national level self-regulatory bodies is a critical factor in achieving that goal so we’re 
keen to take every opportunity to present and explain the ICC framework.” 
The Framework was launched in March and has since been distributed by the ICC network of national 
committees and communicated by ICC marketing and advertising commission members and partner 
associations. 
In addition to the ICAS presentation, the framework was presented to global advertisers at the World 
Federation of Advertising annual meeting in Australia in March. A Spanish version of the Framework 
will be launched in May in Mexico and ICC will conduct a seminar on the framework for the members 
of CONARED, the Latin American alliance of self-regulatory organizations, when they meet on 14-16 
May. 
ICC has been a major rules-setter in international advertising self-regulation since 1937, when the ICC 
Commission on Marketing and Advertising issued the first code on advertising. Today, ICC principles 
serve as the gold standard for most national and sector self-regulation. 
Download the ICC Framework for Responsible Marketing Communications of Alcohol 

 

http://www.codescentre.com/media/12670/icc-alcohol-framework_final_march2014.pdf


 
 
 
 
 
 
 
 
 
 
UPDATE ON AC-
TIVITIES OF THE 
CANCER RELIEF 
SOCIETY 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

 
 
 
 
 
 
 
 
 
 
 
 



It's here!!! The 
33rd Annual Art & 
Craft Cocktail 
Evening. 
 
Wonderful art on 
display and for 
sale, awesome live 
entertainment and 
the chance to walk 
away with some 
amazing prizes!!! 
 
Tickets on sale 
now at the Mela-
nesian Hotel. 
Very, very limited 
so get in quick la-
dies and gentle-
men!! 
 

 
 
 
 
 
 
 
 
 

 
 
 

 

 


